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1. Select 3 venues or teams of your choice and connect to their box office or ticket office home page. 
Various venues and teams have different ways of marketing their events to repeat and prospective customers through various policies, procedures and marketing practices. Such practices and guidelines often serve to create loyalty among customers. The ease of accessibility of events and services would also enhance the probability of retaining customers from a convenience point of view (Woodall 12). This review presents an in-depth analysis of how various venues including Winston Salem Symphony, Classic Stage, and WBUR CitySpace AT The Lavine Broadcast Center present themselves on the online space within the context of the effectiveness of marketing practices and box office policies and procedures. Marketing and promotion is an integral aspect of generating business and retaining customers in the long run from an organisational perspective. 
List each web site and provide a summary of features or options on each page and its links.
An in-depth review of the three venues under analysis reveal fundamental differences in the way they present information to prospective and repeat customers. The website pages of the policies and procedures of the three mentioned venues are https://www.wssymphony.org/tickets/policies/, http://classicstage.org/policies/, https://www.wbur.org/events/policies-guide. These pages are authentic venue pages generating information that includes general guidelines, ticketing procedures, venue policies and other procedures and are not third party or vendor related sites. The aesthetic value of the Winston Salem Symphon and the WBUR CitySpace AT The Lavine Broadcast Center is quite captivating compared to that of Classic Stage. The general design and layout of the Classic Stage page, including the colours, are quite crude and do not easily motivate an individual to explore the site. It is already apparent just looking at the face value of the pages that the one for Classic Stage is not likely to enhance the potential guest experience compared to the other two. It is essential to note that the page does provide a conspicuous link to other areas of the venues website, however, something that may prompt visitors to explore further. 
2. Evaluate and describe how each venue or team presents their ticketing policies and procedures. Do you think the policies and procedures will enhance or hinder the potential guest experiences? 
The Winston Salem Symphony ticketing and box office homepage is very detailed in the way it has laid out its policies. There are various sections including hours, exchanges, returns, lost tickets, children, and online ticketing. The information in the various sections is very engaging and gives a comprehensive description of how their ticketing is handled. Information on the Classic Stage page is not as detailed as that on the Winston Salem Symphony, however, as it only presents a brief overview. The only information available on the Classic Stage page includes that relating to late seating, personal recording devices, accessibility and ticket exchanges. The information on the WBUR CitySpace AT The Lavine Broadcast Center page is covers almost all elements of issues covered on the other two pages combined. The depth of the information on the page is very impressive and covers almost anything that a patron may wish to know. A review of all the pages reveals many differences that set them apart.
3. Critique all the web sites and in your opinion explain which venue or team is most effective in providing a more realistic idea of the event experience. 4. Identify the site you believe does the best job of presenting its ticketing sales information and policies and procedures. Explain why using examples.
Marketing and promotion of services is more than just creating a marketing plan. It is essential to understand the psychology of a potential guest when creating an online presence (Kuna-Marszałek 9). The page of the Winston Salem Symphony venue seems very targeted it the manner in which they have presented their information on the page. The information is not too bulky that it may tire the potential guest but also it is detailed enough to capture the most essential aspects. The website has engaging colours and even has a popup that requests guests to sign up for email notifications on events and news. The page for WBUR CitySpace AT The Lavine Broadcast Center attempts to follow this model but it is too detailed and constitutes excessive information. 
The importance of creating the right promotional framework through appropriate content and presentation cannot be overstated. Various venues and teams adopt various strategies in their promotional and box office policies and procedures to speak to existing and prospective clients. The case under review reveals that whereas some venues do a good job in properly targeting and communication essential information to their customers, others need improvement in the way they package such information. Marketing is an integral aspect of any profit and non-profit environment and must be done properly to enhance engagement with the consumers of products and services.
5. Which venue or team do you feel needs to improve how it presenting its ticketing information and provide three ways they can do so.
The Classic Stage page is not appealing in any way, on the other hand, and requires a lot of improvement in terms of engaging with users. Three ways that the venue can adopt to improve their promotional framework by adding aesthetic value to their site, by being targeted and communicating relevant information to their customers, and giving sufficient information to respond to the needs of the customers. It is essential for any form of promotion to be targeted at the right audience and be packaged in a manner that is appealing to effectively send the intended message. 
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